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KIMBERLY ANN PAMOTILLO 

Strategic and Results-Driven Marketing Leader with over 10 years of extensive experience in B2B & B2C marketing expertise. Proven track 
record of achieving exceptional results by strategically managing large budgets and leveraging data insights to drive eCommerce and 

digital marketing campaigns. Skilled in leading cross-functional teams, optimizing processes, and delivering impactful, goal-aligned results. 

PROFESSIONAL EXPERIENCE 

Urgent Mobile Management Solutions, Inc. October 2022 – Present 

Freelance Marketing Manager 
• Collaborate closely with the Senior Vice President of Marketing & Operations and Leadership to ensure company-wide alignment of marketing strategies and support 

overall company development. 

• Spearhead the development of end-to-end digital marketing strategies for product and service campaign launches. 

• Successfully designed and launched the company's website for a new product, and actively contribute to ongoing app development. 

• Conceptualize and implement a comprehensive UI/UX design strategy to enhance user experiences across all company platforms. 
 

Energy Focus Inc. April 2021 – October 2022 

Digital Marketing Manager, January 2021 – October 2022 
• Partnered with the Vice President of Marketing, CEO, and Executive Leadership to align marketing strategies across the organization. 

• Managed PR agencies to execute paid and non-paid digital marketing campaigns achieving a remarkable 149% increase in sales revenue. 

• Oversaw budgeting, forecasting, and performance tracking, contributing to significant sales growth. 

• Successfully executed go-to-market plans for product launches, resulting in a substantial surge in shares and a 107% increase in company stock value. 

• Revamped and optimized the company's website, driving a 133% increase in visitor traffic. 

• Led the implementation of a responsive, mobile-friendly website design, resulting in a 3.5% website conversion rate. 

• Pioneered data-driven campaigns, leading to product features on prominent shows like Dr. Phil and The Talk, significantly enhancing brand awareness. 

• Mentored a marketing team of 3, focusing on B2C market trends and digital marketing strategy applications. 

• Collaborated with strategic partners to increase brand exposure, generate leads, and influence audience engagement. 
 

Digital Marketing Specialist, April 2021 – December 2021 
• Conducted market analysis and leveraged data from platforms like SEMrush, Google Analytics, and HubSpot to identify target markets and opportunities for new products. 

• Developed comprehensive digital marketing campaigns to reach target markets, resulting in a substantial increase in annual sales revenue. 

• Managed day-to-day marketing tasks, both online and offline, to support the company's marketing initiatives. 
 

Beauty Solutions Ltd. June 2017 – January 2021  

eCommerce & Digital Marketing Manager, January 2019 – January 2021 
• Successfully increased eCommerce sales revenue from 2% to 10% of the overall business profit margin within a year. 

• Expanded and managed the eCommerce team from 1 to 4, fostering a positive agile culture that empowered teams to excel and drive results. 

• Developed and executed digital campaigns, contributing to a 43.33% year-over-year increase in eCommerce sales revenue. 

• Redesigned and optimized all brand websites, resulting in a 63% increase in website traffic, a 66% increase in average order value (AOV), and a 6.6% boost in online store 
conversion rate. 

• Supervised the social media team, leading to a 117% increase in organic followers within a year. 

• Collaborated with international business partners across 45 countries to strategize and plan marketing campaigns. 

• Coordinated marketing plans with various retail partners, including Harmon, Marmaxx, Kohls, Sally Beauty, Bealls, and more. 

• Partnered domestic and international online shopping channels including Good Morning America Deals and Steals, and various Korean Home TV Shopping. 

• Partnered with Olympic Athletes of USA Synchro Swim Team to launch a product kit in support of athletes' programs. 
 

Digital Marketing & Social Media Coordinator, June 2017 – December 2018 
• Introduced and managed online sales channels on Amazon.com and Walmart.com, significantly expanding the company's reach and revenue. 

• Designed and executed all digital marketing campaigns, with a particular focus on social media and influencer marketing. 

• Developed and executed comprehensive social media strategies across all channels, collaborating with business partners for content strategy. 
Built and managed email campaigns, optimizing key performance indicators (KPIs) to drive improvements in deliverability, open rates, click rates, conversion rates, and opt-
out rates. 

 

Lady Couture of NY Inc March 2015 – May 2017 

eCommerce Manager, January 2016 – May 2017 
• Collaborated with the President to strategize, plan, and execute business plans and partnerships, resulting in the distribution of products through retail channels such as 

DSW, Nordstrom Rack, Saks OFF 5TH, Amazon, and Walmart. Successfully increased online sales through various channels. 
 

Office Manager and Web Developer, March 2015 – December 2015 
• Designed and developed responsive websites, handling both back-end and front-end development. Managed day-to-day business operations. 

 

Freelance, Web and Graphic Designer November 2013 – April 2015 

Bizstarter, Digital Marketing Specialist May 2012 – November 2013 

Avon, Sales and Marketing Assistant October 2010 – May 2013     

EDUCATION University of St. La Salle, Bachelor of Science & Information Technology March 2012 

https://www.linkedin.com/in/kvpann/
http://kimberlyann.nyc/

